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The real “Star Tours”. Take a 3D voyage of dis-
covery to the farthest reaches of the universe, 
from a space traveler’s point-of-view.

When you purchase your cinematic ticket, be 
prepared to join Commander Jack Starr and 
Captain Scott Newmann’s crew. Climb aboard a 
futuristic spacecraft, and become immersed in 
your own mission to the stars!   

 See the beauty and vastness of space as you 
have never seen it before, through the eyes of 
the world’s most powerful space telescopes.
Travel through 14 billion years of cosmic his-
tory in two hours It’s a thrill ride from begin-
ning to end that will astound you!
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The film Universe 3D will give the audience a stunning visual 
look into the beauty and magnificence of space while at the 
same time providing them with an appreciation for the vast-
ness of the universe, and how it was formed. You (The Audi-
ence) will be personally navigated by Commander Jack and 
his crew through the farthest reaches of the universe.  Es-
timates of the size and scope of the visible universe are 
almost beyond comprehension; 10 billion trillion stars; 
scattered throughout 100 billion galaxies; spanning 94 bil-
lion light-years across. A common theory among scientists 
is that the universe is expanding, and what can be seen with 
telescopes may only be a part of what actually exists. This 
film will take the viewer on a spectacular journey of explo-
ration through the cosmos that is only possible by utilizing 
the actual images taken by the world’s largest and most 
powerful space-based telescope. 

The conversion of these 2D images into 3D will make the film 
a more realistic and interactive viewing experience; as if you 
are an astronaut traveling through space in a futuristic 
spacecraft at speeds that defy the current laws of physics. 
This is the only way that a present day audience can simulate 
crossing the space/time continuum of the universe in their 
lifetime. 

As we depart from planet earth, the movie-goer will tour 
our own sun and solar system (and its evolution), before 
voyaging into deep space. They will encounter comets and 
asteroids, and the impact they have had on our solar 
system. They will travel to distant stars and galaxies, and 
witness the birth and formation of new stars and galaxies. 
The mystery of black holes and supernovas, (and their 
effect on the universe) will be observed and explored. New 
planets orbiting around other stars will be revealed, along 
with the possibilities for life existing on these planets. This 
3D movie will show the awesome power and brilliance of our 
incredible universe in stunning detail, as nature continues 
to create its artistic masterpiece across an ever-expanding 
canvas.



ARTISTIC VISION

Universe 3D
4

The goal of this film is to create a visual thrill ride 
that will entertain, educate and inspire all who see it.  
Along with its crew of interesting personalities, Uni-
verse 3D will leave your heart-pounding with breath-
taking views. Embark on a galactic roller-coaster, 
and see the beauty and elegance of space as you have 
never seen t before. The movie will contain the educa-
tional value of a documentary, the cutting tempera-
ment of a comedy, and the excitement and entertain-
ment of a blockbuster adventure.

The key is to focus on the visual experience of the 
movie-goer while informing them about what they are 
seeing with a captivating, but easy-to-understand 
narration by the flight crew. The film will be shot as a 
tour of the universe, based on the POV of the space-
traveler. 

After seeing the film, the audience will leave the 
theater with a new-found understanding and appre-
ciation of the beautiful and awesome forces of 
nature at work in the universe, while at the same time 
falling in love with a charming crew of characters.
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DIRECTOR VOICE OVER

Commander Jack Starr is our very 
tough, ruggedly handsome, yet 
charming leader.  He has experi-
enced all space has to offer, and 
has a wealth of knowledge to share.  
He wants things done one way, and 
that is his way.  He is impatient, quick 
witted, and easy to love.

Pilot Scott Newmann is Com-
mander Jack’s often sarcastic 
pilot.  Like the commander he too 
is ruggedly handsome and charm-
ing.  He is reluctantly mentored 
and constructively criticized by 
Commander Jack, causing the two 
to often butt heads.  

Sophia, our on-board computer 
voice makes navigational and 
hazard avoidance suggestions  
to our all-male flight crew.  
Jane’s tendency to always be 
correct causes somewhat of a 
constant battle of egotistical 
hierarchy.

Other Characters

ROBY - NASA Engi-
neered Robonaut

Bobby Dixon - 8 Yr 
Old Boy

Sara Dixon - 12 Yr Old 
Girl

Barbara & Jim Dixon - 
Parents of Bobby & 
Sara

Harrison Ford

Bradley Cooper

Sigourney Weaver

Steven Spielberg Ron Howard Morgan Freeman James Earl Jones
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IMAX Hubble 3D
Release Date: March, 2010
Runtime:  45 min.
Summary:  An IMAX 3D camera 
chronicles the effort of 7 astro-
nauts aboard the Space Shuttle 
Atlantis to repair the Hubble 
Space Telescope. Includes 3D 
images from space.
$20.2M Gross (USA)

IMAX Space Station 3D                     
Release Date: April, Runtime: 47 min.
Summary:  An IMAX 3D camera 
chronicles life aboard the Interna-
tional Space Station
$82M Gross (USA)

COSMOS (PBS Television 
Series)   
Release Date: 1980
Runtime: 45 min. per episode
Summary: Carl Sagan hosted 
series about space and the 
universe
500 million viewers world-wide

AVATAR
Release Date: December, 2009
Runtime: 162 min.
Summary: Record breaking 3D 
space epic
$2.8B (World-Wide)

Star Wars
Release Date: May, 1977
Runtime: 121 min.
Summary: A star tour featuring 
the story of a young man that 
leaves his home planet to 
defeat an evil Empire. 
$460M Gross (USA)  $797M 
(World-Wide)
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1. Big Bang Re-enactment
2.  Space From Earth 
 The night sky, stars, time, age, distance, visible objects
3.  Tour of Solar System
4. Venus
5. Mercury
6. The Sun
7. Mars
 Roving on the surface of Mars
 Potential for human inhabitation? 
8. Main Asteroid Belt
9. Jupiter
 Shoemaker-Levy Comet Impact
        Ocean on Europa Moon
10. Saturn
 Rings
 Titan (Cassini Huygens Probe, surface images)
11. Uranus
12. Neptune
13. Pluto (a planet or not?)
14. Comets, and their role in the solar system
15. Milky Way Galaxy (home galaxy to our solar system)
16.  Alpha Centauri (closest star to Earth outside of the sun)
17. Exoplanets
 Nebulae 
18.  Helix Nebula
19.  Orion Nebula
20.  The Ring Nebula
21. The Ant Nebula
22. The Cat’s Eye Nebula
23.  Carina Nebula
  Stars
24.  Super Giant Star V838 Monocerotis
25.  Star Grouping R136
26.  Small Magellanic Cloud
27.  LH95 in Large Magellanic Cloud
28.  Supernova 1987
29. Double Star Cluster NGC 1850
30.  Hubble V Nebula from Galaxy NGC 6822
 Galaxies
31.  Andromeda Galaxy
32.  Sombrero Galaxy
33.  The Antennae Galaxies
34.  Backwards Spiral Galaxy NGC 4622
35.  Spiral Galaxy Messier 101
36.  Black Eye Galaxy
37.  Blue Ring Nucleus of Galaxy AM 0644-741
38.  The Mice
39.  Tadpole Galaxy
40.  Colliding Galaxies (NGC 6050 and IC1179)
41.  Interacting Galaxies Group Arp 194
42.  Galaxy Cluster MACS J0717
43.  Hubble Ultra Deep Field
44.  The Bridge Between Time and Space
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CONCEPTS
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A feature length 3D theatrical release on 
the universe has high potential for success. 
 
In addition to being a spectacular visual spec-
tacle, the film will also address mankind’s 
most fundamental questions: 

How did we get here?

What are the chances of life elsewhere?

A release in 3D to theatres nationwide would 
allow the film to be shown on many more 
screens than either IMAX Hubble 3D, or IMAX 
Space Station 3D, which were limited to only 
IMAX screens because of their format. The 
public’s appetite for space related content 
has been enormous over the years, as evi-
denced by the 500 million viewers for the PBS 
series COSMOS, and the numerous successful 
documentary and science fiction movies with 
space exploration or space-related themes.

In addition to revenue streams generated 
from box office receipts and Blu-ray/DVD 
sales and rentals, there would also be a busi-
ness opportunity for creating a 3D theme 
park attraction based on the movie. This 
would be particularly synergistic if the film 
were released by a studio which also owned 
theme parks.

& Assessment
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Universe 3D, is not only an excellent franchise with unlimited 
income potential, but it is the catalyst to the creation of a produc-
tion element that you can trust and look to for a consistent, sell-
able product.

Whether we create a company or a shingle and build a profitable 
relationship over numerous properties, or simply focus on the Uni-
verse 3D, property as the sole venture, your investment of capital 
and time will be meticulously applied and bring to the screen what 
has been called...

“A compelling rollercoaster ride into the unknown, the only 
chance we will ever travel through the space/time continuum!”

“WE CAN’T WAIT TO GO SEE THIS FILM!”

Universe 3D is sure to deliver big returns while taking its audience 
into the unknown on this thrill ride.  This innovative adventure will 
turn the film into a bankable franchise for the future in the pro-
cess.

Equity Participation
In the initial property Universe 3D [not the entire franchise]. There 
are a few different options available here, dependent upon the 
goals of the investor(s). An investor’s return is based on equity, or 
ownership in the initial property Universe 3D and the producers of 
this property are willing to offer the investor(s), a 45% stake in the 
agreed-to net profits of the initial production of Universe 3D for 
100%financing (refer to “BUDGET”), this may or may not be for the 
entire life of the initial property depending on if there is a buy-out 
option included.

If participation is based on a straight-forward return on invest-
ment plus, we would need to know your terms and schedule. Re-
turns can be in cash, equity or re-investment and are from agreed-
to-net profits over a 2 to 4 year period, also dependent upon the 
investor(s), terms and ultimately distribution.

Regarding re-investment; a franchise is the ultimate goal for the 
Universe 3D property. As a relationship builds and the investor 
feels at home and is confident with us as producers, re-investment 
and continued participation is always a desired option for our first 
monies.

We wish to build a relationship with our financiers that we may hope 
translates into further projects being produced over time. We re-
spect your knowledge and appreciate your advice and input.
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INVESTMENT SECURITY
Investing in the film industry is not a risk-free situation. But 
we put in place several elements which provide both 
investor(s) and producer(s) a piece of mind their film will be 
completed and distributed.

         1.) PRODUCTION INSURANCE:
As with any project, our production will carry all insurances 
required, to include the entire production, film print-
insurance, errors and omissions insurances, etc. all insur-
ance costs have been included in the proposed production 
budget.

         2.) COMPLETION BOND:
Because of the enormous cost associated with producing a 
major-motion picture, a completion bond helps investors to 
be assured that even in the event of some unforeseen circum-
stances, there will be resources available to complete all 
aspects of the film, (POST) and the eventual release of the 
production. This is a straight foreword fee, (around 2% of the 
budget) and already part of the proposed production budget.

         3.) CONTINGENCIES:
As with anything you build or create, the unforeseen is 
always a factor. A contingency amount which is a factored-in 
percentage of the budget, is put aside like a “slush fund”, Tra-
ditionally available in case of an emergency or overages, 
without needing to activate the completion Bond or asking 
for additional funding. The contingency is already factored 
into the proposed production budget.

Thank you for your interest in Universe 3D! 
With record breaking, box-office smashes such as:  Avatar, 
The Star Wars franchise, and Star-Trek , the  sci-fi/space ad-
venture market is alive and well.
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Based on the current movie market, now is the perfect time to educate 
and capitalize in a way never done before.  If you were to ask another 
American, name a galaxy outside of the Milky Way, what percentage 
could name one?  The answer to this is less than 50%. This is our oppor-
tunity to reach out to not only this group, but markets of all ages, 
races, and genders.  Everyone seems to be amazed by the Cosmos, but 
how many are educated on it?  We now have the capabilities to educate 
and entertain at the same time.  We want you to embark on a 90-minute 
thrill ride that keeps you at the edge of your seat as you travel 
through the space/time continuum, and educates in the simplest of ways.

Disney distributed and produced Disneynature features Earth, Oceans, 
African Cats and Chimpanzees.  Why not Outer Space?  Studies have 
shown that your most bankable theatrical productions are space re-
lated.  Universe 3D will entertain and educate a target market from 
ages 6-60, as well as produce multiple revenue streams.  This is a pro-
ject that parents and children will both be excited to experience, be-
cause that is what it is, an EXPERIENCE.  Half of the market currently 
involves aliens, space, or some sci-fi element, it’s time to capitalize on 
our “adventumentary.” 

The market is there for this to be a success, 5 of the top 25 documenta-
ries of all time involve space travel.  8 of the top 20 grossing films of 
all time involve outer space.  If you want the best bang for your buck, 
the odds are on outer space.

Top Grossing Documentaries Of All Time

Top Grossing Films Of All Time
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MARKET

TARGET MARKET

The American public has a sincere interest in 
different films when it comes to the current 
movie market. Films that cater to the 
younger crowd, children around the age of 
five and six, are being marketed and sold at a 
high rate. 

We do not have a single market we intend on targeting, 
rather multiple niche markets, given the nature of the pro-
ject:

where children are not only taught about outer space, but 
imaginations run rampant with unlimited possibilities

young thrill seekers will flock to theatres in search of ex-
citement and adrenaline rushes

all aspects of life and seeing it from a different angle.  This 
age group, like young teens, is thrill-seeking and adventur-
ous.  

but also their parents.  This working generation will be tem-

this group will be able to drop their day jobs and dream 
again.

-
nology Innovation, i.e. creating an entertaining learning en-
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THE VIDEO GAME
Universe 3D, a platform game, takes place in outer 
space and gives players the ability to control, 
build, outfit, manipulate and customize the uni-
verse, making it your universe. Targeted at ages 
8-24, Universe 3D will follow in the footsteps of 
the SIMS.  We will take creation to the next level, 
creating our own big bang. Players will build 
their way through the cosmos experiencing God 
like powers, creating alien worlds, while also edu-
cating the gamer.

UNIVERSE 3D

Video Gaming
Partner

www.virtueplay.com
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TOYS
-Universe 3D Junior Telescope w/sky 
map
-Universe 3D Action Figures 
(Commander Jack Starr, Pilot Scott 
Newmann)
-Universe 3D Space Ship, as seen in movie

*Also Rights owned on lunch boxes, 
Ceiling/Wall Stickers, Maps/Posters, Picture 
Book, projectiles

Comparable Toys, According To Market

Manufacturing & Distribution
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UNIVERSE 3D 

 1. Epcot Center – Walt Disney World Orlando
2. The Magic Kingdom – Tomorrow Land, Walt Disney World 
Orlando
3. Disneyland - California Adventure, Los Angeles
3. Universal Studios – Orlando
4. Universal Studios – Los Angeles

-
verse 3D along with Soarin’ through the Universe in a similar 
matter as California Adventure’s Car Land in 2012

guests at a time on a simu-
lated tour of The Uni-
verse, flying through our 
Solar System, Carina 

-
-

minute feature. The experi-
ence would feature ex-
ploring the universe and 
all its mysteries, culminat-
ing in Disneyland's fire-

highlights this amazing star tour with comets, asteroids, 

-
priate scents, and temperature changes fill the air as the 
ride vehicles themselves move gently to simulate the sensa-
tions of flight.
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3D TV EXPANSION 
1. This year's 3D-capable TV shipments will total about 4 
million units, or about one for every 20 flat-screen TVs 
sold. Next year that number is expected to more than 
double, according to recent separate reports by NPD 
Group unit, Display Search, and by iSupli.  By 2014, manu-
facturers will ship between 40 and 60 million 3D-capable 
sets, according to Display Search, iSuppli and display-
industry research firm Insight Media. By then, 3D sets 
will account for almost 40% of flat-screen TV shipments, 
Display Search says.  These numbers can even increase 
due to the dropping cost in 3D set manufacturing.

2. 5 of the top 11 DVD sales of 2010 had a theatrical 3D 
release. 

3. With the transition into a 3D world, now is the time to 
capitalize on this technology.  If you wait you run the risk 
of the 3D bubble popping as new technology hitting the 
market.  Strike while the iron is hot.
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PHONE & TABLET 
1. Our developer is available to develop 2 apps for Universe 3D 
at a rate of $100/hr, and an estimation of potentially 120 hrs 
of work, equaling $12,000.  

2. Universe 3D App is comparable to Google’s Sky Map, only 
more advanced and relevant to the Universe 3D Production. 
When you point the smart-phone loaded with Universe 3D at 
the heavens, the app reveals the position of the stars, planets 
and constellations to help you identify what you are seeing.  
Universe 3D will have the added feature that gives its user the 
opportunity to travel at replicated light speeds from se-
lected point A to B.  The app will also be converted to 3D, con-
verted by our developer.  Our developer has a portfolio of 
success, including work with both Apple and Android.

a major marketing tool for the film.  For marketing purposes I 
think we should launch 2 months prior to Universe 3D Pre-
miere, we can offer the 1 millionth installer an all-expenses 
paid trip to the Red Carpet premiere, even walking the Red 
Carpet themselves.  The winner will be announced 2 weeks 
prior to the premiere.

3. We will have an additional paid Universe 3D application that 
will launch with the release of the film.  For $1.99 you will be 
able to download the app that features an additional 30 min-
utes of breathtaking footage not shown in theatres, also 
converted to 3D by our developer.  The revenue and marketing 
potential alone can be worth millions of dollars, as compared 
to other apps.  To demonstrate this, we studied a puzzle game 
that was released with both free and paid versions. Both ver-
sions made the Top 25, in their respective categories. Within 
three weeks, the game had over two million installs and gener-
ated an estimated $750,000 USD in revenue. Not bad for a 
puzzle game.  Imagine the potential when we promote and 
launch alongside a feature film.  We can even offer some sort 
of incentive or prize, perhaps a $10,000 cash prize for the two 
millionth download.  A huge incentive for its installer.



Universe 3D
21

APPAREL & MERCH 
Children’s apparel will be a great source of revenue 
for Universe 3D.  Images from the film can be heat 
transferred onto T-shirts, sleeveless shirts, sweat-
shirts, sweatpants, and pajamas.  Kids will love to wear 
these colorful and space-related clothes, especially 
after seeing the film.

At the 2008 International Licensing Expo in New York, Disney 
announced that its global retail sales of licensed merchan-
dise would hit more than $30 billion that year. In 2007, it pulled 
in $27 billion. 

Disney Licensed Merchandise
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APPAREL & MERCH 
Below are two spec/cost sheets for boys T-

shirts and sleeveless tees.
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APPAREL & MERCH 
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THE SOUNDTRACK 
Our choice, and whom we feel would be most compelling for a 
project such as Universe 3D, John Williams has composed some of 
the most recognizable film scores in the history of motion pic-
tures.  His compositions include those for Jaws, Star Wars, Su-
perman, the Indiana Jones films, E.T. the Extra-Terrestrial, Hook, 
Jurassic Park, Schindler's List, Home Alone, and three Harry 
Potter films. He has composed the music for all but two of direc-
tor Steven Spielberg's feature films.  John Williams.  

With the decline of total revenue from U.S. music sales and 
licensing plunging from $14.6 billion to $6.3 billion in 2009, ac-
cording to Forrester Research, we feel a prestigious composer 
such as John Williams will bring much marketing potential to this 
project.  While we do not expect to generate comparable sales to 
that of the 80’s and 90’s, we do expect to generate very respect-
able Soundtrack numbers based off of mass film promotion and 
compelling scores from an iconic leader in the industry.

Much like the Star Wars Soundtrack, we seek to generate rev-
enue through innovative means and the iconic nature of the film.  
We will also target more of a digital market that focuses on 
downloading, i.e. ringtones, soundboards, itunes, relaxation 
sounds, etc…

We feel that the cache promotion of the soundtrack and it’s pic-
turesque nature will add to the overall success of the theatri-
cal release of Universe 3D.
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OTHER AREAS 
OF INTEREST 

School and Education:

Universe 3D has the potential to be 
the only film to earn over 
$100,000,000 USD before it even hits 
theatres.  How?  Universe 3D’s educa-
tional outreach is to improve the 
comprehension and retention of 
information. Universe 3D will improve 
the ability to remember and use infor-
mation as it pertains to daily educa-
tional needs of the student.  Innova-
tion and entertainment in the class-
room has recently made headlines 
with the current presidential adminis-
tration.  What better way to do this 
than by incorporating an entertain-
ing, yet educational approach to 
learning?

Public spending on education amounts 
to nearly $1 trillion per year, and is 
the fourth largest category of gov-
ernment spending.  Most public educa-
tion spending takes place at the state 
and local level rather than Federal.   
According the latest Census figures, 
the student population is 70 million 
people in the United States, or 28% of 
the country's population. Approxi-
mately half the population is at the 
very impressionable K-12 grade level.

The use of 3D incorporated into 
learning programs has been shown to 
dramatically improve comprehension 
and retention of information. This 
occurs as visual information is appro-
priately sequenced to stimulate 
neural pathways for maximum absorp-
tion.

Classroom use would also have dra-
matic value added, especially as a 
special education tool with students 
who need additional tools.  The fast-
est growing demographic is the K-12 
age range where 3D would be particu-
larly valuable during years where 
learning habits are formed and 
ingrained.  Since education is a cumu-
lative process, the value of starting 
students at a young age will be espe-
cially effective, as it will carry ben-
efits for years ahead.
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OTHER AREAS 
OF INTEREST 

1. We intend on working with NASA in regards to a “Uni-
verse 3D Continuing Education” program.  Our objective, 
prior to the release of the film, is to educate our children 
on some of the key points that will be covered within the 
feature film Universe 3D.

2. We intend on launching an interactive website promot-
ing the film, as well as education.  Much like the phone and 
tablet applications, we will have an interactive sky-map.  
More than anything, we want to be able to teach our youth 
about the cosmos and all of its potential.  All information 
will be backed up by links to NASA data.  We would also like 
to promote the education opportunities provided by NASA.

3. Stargazer - We plan on working with state and county 
governments on making Universe 3D’s Stargazer program 
part of United States school curriculum for education.  In 
return for government participation, we will be offering a 
state of the art astronomy curriculum sponsored by the 
flagship Universe 3D name.  Our curriculum will be de-
signed to target each specific grade level K-12.  How will we 
do this?

UNIVERSE 3D
Presents

STARGAZERS
elementary, middle, and high schools.   In California, this would be the UC-Doorways system.

would be offered through the UC system available for adoption for schools and school systems.

branch out from California throughout the United States

would of course be part of the curriculum, shown in a pre-screening.

factored in as of yet.

consider this it could potentially mean a billion in revenue

for profit. 

program with the students and teachers who participate being able to attend early screenings.  
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Franchising, Expansion, and Sequels:

1. The success of Universe 3D will open the door to multiple en-
tertainment expansion opportunities.  With such a vast and 
expanding universe, there is no way to cover and experience the 
immeasurable area that is the cosmos.  The marketing potential is 
endless; cable & television series, mini-series, sequels, etc…

several business ventures we feel would create great market-
ing opportunities:

on Product Placement

throughout the universe

Universe 3D

an opportunity to reach out and influence millions with this 
joint venture

:  Our 

to the furthest reaches of the 
Universe is the perfect product 
placement opportunity for compa-
nies associated with space travel 
technology as well as other trans-
portation manufacturers.   The use 
of product placement for futuris-
tic transportation has been uti-

etc…
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On-Board Hologram Navigational Technology:  Following in 
the footsteps as its blockbuster predecessors, such as 
Avatar, Minority Report, and Iron Man, the use of hologram 
technology is not only a futuristic element applied to film, 
but it is also a real life technology that will soon be available 
for market.  What better way to promote a futuristic concept 
such as Apple’s: Black Hole.  We can also approach similar 
tech companies such as Microsoft, Android, GE, or Dell, all of 
which have spent millions of advertising dollars on product 
placement.

The Island, 2005 Apple’s Black Hole Avatar, 2009

Space-Food & Beverage:  As opposed to other space based 
film’s, what really separates Universe 3D is its focus of pro-
motion of real life.  If you were a space traveler, what would 
it be like to really consume food or drink, how would it be 
possible?  With the lack of gravity, this could present a 
major and messy problem.  In our opinion, this placement op-
portunity could potentially launch a revolution in the food 
& beverage market.  Imagine Universe 3D serving as the cata-
lyst for the food & beverage retort packaging revolution.  
For Coca-Cola or Pepsi to throw their logo on not just a 
space traveler package, but also eco-friendly packaging, 
and way of the future, could position them light-years 
ahead of their competitors. 
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Bio-Suit: Sticking with our theme of authen-
ticity and bio-technology ,comes the bio-suit.  
Without all appropriate and efficient ap-
parel, one would not be able to survive in 
outer space elements.  Unfortunately for 
our Star Wars enthusiasts, one would not be 
able to survive in the gear of a Luke Sky-
walker of Han Solo.  With the fully func-
tional bio-suit, why not throw on a Nike, 
Adidas, Converse, etc, logo?


